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What are they looking for?
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Why are they valuable in the workplace?
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Why do they leave?
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Characteristics of Millennials

« Committed to their work instead of being




GENERATION Y
? Characteristics of Millennials

workers, they require mentoring

ty of structure, Millennials want to

es of the road

GENERATION Y
Characteristics of Millennials

st ethnically and racially diverse

ion in history of our country
n institutions more than previous
generations

icularly religious

GENERATION Y

‘f Characteristics of Millennials
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COST IMPLICATIONS

Soul of a business lies in its people, not in

cks and mortar of the building

« Re Iacemetnt cost is between 50%-200% of
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» Loss of professional contacts

* Training costs for both outgoing and
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« Influencing how work gets done through

mentorship

s forms of technology to




